
 

     Social Media For Business 
 

If you have a business in 2021 or want to get started as an entrepreneur, social media skills are 
an absolute must for getting the word out about your business. More and more users are picking 
up their phone and checking Facebook for recommendations from friends or Instagram to get 
connected to the brands they want to try. Instead of googling for reviews or picking up a phone 
book, social media has allowed people to receive the recommendations that matter most to 
them—the ones from their trusted connections online.  
 
Unfortunately, many business owners and entrepreneurs are posting on social media without a 
plan of action to turn all that time and effort into an increase in their bottom line.  
 
When you decide to post on social media without a plan, it’s like throwing spaghetti on a wall 
and hoping it sticks. It’s messy, inconsistent and unappealing. 
 
In most cases, the individual is unaware of how their social media presence is affecting their 
business on a daily basis. They aren’t aware of how creating an organized plan for their social 
media presence can help them increase their sales and reach a larger audience. 
 
Social Media for Business course is an in-person (currently online) workshop developed for 
small business owners, entrepreneurs and employees that are tasked to do their own social 
media and don’t know where to get started. This training will provide them with the tools they 
need to engage their target market and drive business with social media marketing.   
 
By the end of this course, you will have met the following learning objectives:  

• What are your business goals around social media. 
• Who is your target demographic and where are they hanging out online.  
• What platforms will perform best for your business.  
• How to set up the social media platforms you need properly.  
• The top five types of business content you can use to engage your audience. 
• What content is appropriate to share with your audience. 
• Optimal posting schedules and tactics for the main social media platforms. 
• Engagement tactics and finding inspiration online for crafting social media posts. 
• How to provide Customer Service using social media and preventing ‘bad press’ in 

social media interactions.  
• Scheduling and monitoring tools for your online presence 
• The fundamentals of Facebook, Twitter, Instagram and LinkedIn 
• How to create a social media strategy and content calendar 
• How to use your analytics to create content your followers want 

 
In this course, we will break down all the moving parts that make social media feel 
insurmountable so attendees can grasp each piece individually and work towards the bigger 
picture that is social media management.  

 
After completing this training program participants will have: 

• An understanding of the fundamentals of Facebook, Twitter, Instagram and LinkedIn 
• Updated and Optimized Social Media Accounts  
• Training in a social media scheduling program 
• A Social Media Marketing Strategy and content calendar for 2020 
• Understanding on how to engage your followers with your brand and create a consistent 

presence on multiple social media platforms.  

 

Have questions? Contact Kerra@Kasocialmedia.com.  
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